
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

New Member Journey 

  

 

  

 



 

    

 

  

 

 

 

 

 

Identify your target market 

 

 

Aim for a balance of demographics 

 

 

 

Locate your target market 

 

 

Deploy marketing campaigns 

 

 

 

Tailor your message 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

  

 

  

 

 

Update club contact details 

 

 

Expand communication channels 

 

 

 

Provide information 

 

 

 

Follow up on initial contacts 

 

 

 

Check physical location 

 

 

 

Demonstrate customer service 

 

 

 

Ralph C. Smedley



 

 

 

 

 

 

 

 

 

 

 

 

  

 

  

 

First impressions count 

Help guests make the decision 

Close the sale 

Build commitment from the beginning 

Keep members involved and engaged 

Make being a Toastmaster painless and enjoyable 


